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Source : https://www.harpersbazaar.com/tw/fashion/trends/g64226526/2025-fashion-luxury-market-changes/
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FINANCIAL HIGHLIGHTS ZN ek i i KEY CONSOLIDATED DATA IN THE FIRST HALF OF 2026
?Eﬁ% In millions of euros H1 2026 H12025 2025 financial year
%Q}% Y 2:pfounee Revenue 8,163 8,034 16,002
A1 &7 L‘.s 39810 & 38, HAa4 Growth at current exchange rates vs. n-1 1.6% 7.1% 5.5%
f?’:\c‘ 3 Growth at constant exchange rates vs. n-1 1 I 6.1% 81% 8.9%
Zé% Recurring operating income 2 3,351 3,327 6,569
e e :
?;% in % of revenue 41.0% 41.4% 41.0%
%E\j Operating income 3,351 3,327 6,569
in % of revenue 41.0% 41.4% 41.0%
2024 2025 2024 Net income attributable to owners of the parent 2,238 2,246 4,624
N - in % of revenue * 27.4% 28.0% 28.3%
Chapgl_.':_:n revenue by business group June 30, June 30, Change Operating cash flows 2694 2733 5.607
(ELR milions and percentage) 2026 2025 i —
Published o rganic"’ Operating investments 344 316 1LABT
. . Adjusted free cash flows * 2,182 1,847 3,880
Wines and Spirits 2,598 2,588 0% 2 Equity attributable to owners of the parent 19,023 16,602 18,840
Fashion and Leather Gpods 18,144 12115 -5% 1% Net cash position 12.310 10,319 12.239
Perfumes and Cosmetics 3914 4,082 4% 0% Restated net cash position ° 12,026 10723 12773
Watches and Jewelry 5225 5090 3% 9% Headcount (in number of people) © 27,107 25,697 26,494
Selective Retalling B 404 8,620 -2% 5%
Other activities and eliminations 356 315 - - 29 FIRST-HALF REVENUE AND ACTIVITY
Total 38,644 39,810 -3% 2% H
{a} On a constant consclidation scope and currency basis. The impact of exchange rate fluctuations on Group revenue was -5% and : o e e o - ’ A -
the impact of changes in the scope of consolidation was -1%. The principles used to determine the net impact of exchange rate : 253k SALES BY GEOGRAPHICAL AREA AT THE END OF JUNE
fluctuations on the revenue of entities reporting in foreign currencies and the net impact of changes in the scope of consolidation
are described on page 9. (At constant exchange rates, unless otherwise indicated)
i Change vs. 2025
Fevenue by geographic region of delivery Revenue by invoicing currency i 2t constant
- France 8% » In millions of euros H1 2026 H1 2025 published exchange rates
B : H
AN / Euro 20% i % 5
\\//K/\‘g\fﬁ/j;& % Europe (exd. France)  17% i : Hmnes I e 0 R i
{\‘R}/;{\:\ : /\V//,\\ US dollar 28% H Europe (excluding France) 1,165 1,088 % 9%
f/i\gﬁ/ %\ United States 25% Japan 708 215 2% 1%
% ,,r\‘\\‘\% Japan 8% Z Japaneseyen 8% Asia-Pacific (excluding Japan) 3533 3574 (1% 2%
% Z NN : i
% } 7z Hong Kong dollar 3% : Americas 1,585 1,455 9% 15%
Asia(excl lapar) 29% S i i Other(Middle East) 330 362 (9)% (4%
Other currencies  41% CONSOLIDATED REVENUE 8,163 8,034 1.8% 6.1%

Other markets 13%




2025-2026 = Esh

i<

E¥E§§§4E1§HZ LB EEE S ?‘;{‘}Fﬁ%«‘ A X E
aulH

US KFE i i RE G
B T

/ CECH THES RIS

° M Ak B ERTEAA S B %
‘ @ AIBEENIL

/ Al ~ CRM# i A i JRFE & % 5355 & 2

4=
EEF L& KR
BERET R T~ ESG ~ & by L 5] £ A0




A 5 PR

[Z ¥mim g4 T4 ]

[ Luxury Goods Worldwide Market Study (Spring Update 2026 / Fall 2025) ]

https://www.bain.com/about/media-center/press-releases/2026/global-luxury-stabilizes-amid-compounding-disruptions-as-

brands-race-to-amplify-meaning-and-rebuild-relevance/?utm source=chatgpt.com

[ The State of Luxury 2025}
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/state%2001f%20luxury/2025/the-state-of-fashion-

luxury-vf.pdf?utm source=chatgpt.com

[ Global Powers of Luxury 2026-Deloitte }

https://www.deloitte.com/global/en/industries/consumer/perspectives/global-powers-of-luxury.html

[ The State of Luxury: What US and Chinese clients reveal about the sector’s future )

https://www.mckinsey.com/industries/retail/our-insights/state-of-luxury?utm source=chatgpt.com

[LVMH H1F/S) [HERMES H1 F/S)



https://www.bain.com/about/media-center/press-releases/2026/global-luxury-stabilizes-amid-compounding-disruptions-as-brands-race-to-amplify-meaning-and-rebuild-relevance/?utm_source=chatgpt.com

https://www.bain.com/about/media-center/press-releases/2026/global-luxury-stabilizes-amid-compounding-disruptions-as-brands-race-to-amplify-meaning-and-rebuild-relevance/?utm_source=chatgpt.com

https://www.deloitte.com/global/en/industries/consumer/perspectives/global-powers-of-luxury.html
https://www.mckinsey.com/industries/retail/our-insights/state-of-luxury?utm_source=chatgpt.com
https://lvmh-com.cdn.prismic.io/lvmh-com/CmJbUDA5Jzsdufho_LVMH_2026Firsthalffinancialreport.pdf

https://lvmh-com.cdn.prismic.io/lvmh-com/CmJbUDA5Jzsdufho_LVMH_2026Firsthalffinancialreport.pdf
https://assets-finance.hermes.com/s3fs-public/node/pdf_file/2026-07/1785261326/hermes_20260729_rfs_en.pdf?VersionId=_2RLY2V64bwRmrlUPjZjidVUKdU_tpDo
https://assets-finance.hermes.com/s3fs-public/node/pdf_file/2026-07/1785261326/hermes_20260729_rfs_en.pdf?VersionId=_2RLY2V64bwRmrlUPjZjidVUKdU_tpDo
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Environmental
Impact
B 88.1tons/yr 16,930
in CO2 reduction Trees planted
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2026H1 2025H1

HERMES 1 Louis Vuitton
TIFFANY & Co. 2 HERMES
PRADA 3 Dior
Louis Vuitton 4 MALABAR

MALABAR S PRADA
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B 2026H1

1,089,420
1,096,507
297’023305 898
’ 278,240
200,4
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2025H1
178.55%
152.65%
5.97
55.35%
49.09%
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2026H2
Region &Customer

9 Thailand
CHANEL / ROLEX
CANADA /
Tiffany INDIA
Malabar Singapore
/ Hermes / Rolex / Coach / LV
United State MaylaSIa
Tiffany Coach

cgJNeW Zealand

Rolex
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Contact Information
Ben Su / TEL : +886-2-2778-9121 / Mobile : +886-929-805-568 / E-Mail : bensu@redwoodgroup.co




