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Source: . (Including data from BrandZ™, Kantar Worldpanel, and Bloomberg)
G MIHWal'd VI Brand Contribution measures the role brand plays in driving earnings on a scale 1 to 5(highest).

Brand Momentum measures the prospects for future earnings on a scale of 1 to 10(highest).

2012/5/21 Millward Brown Optimor’s 2012 BrandZ study
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http://online.wsj.com/article/SB10001424052702303513404577351331720729676.html
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Worldwide luxury goods market by geography
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Mainland China:Luxury goods market size and y-y growth

(Euro bn)
14 40.0%
12 35.0%
10 30.0%
25.0%
8
20.0%
6
15.0%
4 .
10.0%
2 5.0%
0 - 0.0%
2007 2008 2009 2010 2011
mmm Market Size(LHS) —\/-y growth, %(RHS)

Source: Altagamma




AR mAEEEA
F10+1E 2R BB REHERBLE

Overview of the World Economic Outlook Projections-
(Percent change unless noted gtherview)+

-
o

Year over Year
Difference from April 2012 Q4 over Q4
Projections WEO Projections Estimates = Projections

2010 2011 2012 2013 2012 2013 2011 0 2012 2013

world output 1/ 5.3 3.6 3.5 3.9 -0.1 -0.2 3.2 3.4 4.1
Advanced Economies 3.2 1.6 1.4 1.9 0.0 -0.2 1.2 1.4 2.2
TUnited States 3.0 1.7 2.0 2.3 -0.1 -0.1 1.6 1.9 2.5
Euro Area 1.9 1.5 -0.3 0.7 0.0 -0.2 0.7 -0.2 1.2
Japan 4.4 -0.7 2.4 1.5 0.4 -0.2 -0.5 1.9 2.2
Newlv Industrialized Asian Economies 8.5 4.0 LT 4.2 0.6 0.0 3.0 4.4 3.6
Emerging and Developing Economies 3/ 7.5 6.2 5.6 S -0.1 -0.2 5.8 5.9 6.5
Developing Asia 9.7 7.8 i | 7.5 -0.3 -0.4 7.2 ThT 7.6
China 10.4 9.2 8.0 8.5 -0.2 -0.3 8.9 8.4 8.4
India 10.8 7.1 6.1 6.5 -0.7 -0.7 6.2 6.4 6.4
ASEAN-5 4/ 7.0 4.5 5.4 6.1 0.0 -0.1 2.6 1.5 6.4

Source: IMF 2012/07/12
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EF'S- Growth
e | o e [ oo e | S
MSCI AC Asia ex JP 103 110 12.0% 14.2% 12.8% 13.0%
MSCI South East Asia 126 133 11.3 iﬂl.? 3.9% 11. 7% 11.1% 10.9%
MSC] Indonesia 124 132 118 102 11.6% 13.8% 14.1% 13.2%
MSCI Malaysia -EM 0 147 133 124 14.4% 10.4% 7.5% 10.7%
MZC] Philippines 183 175 152 1440 8.0% 15.1% 3.4% 10.5%
MSCI Singapore 125 131 118 107 3.1% 8.7% 11.3% 8 0%
MSC] Thailamd 108 113 =R 2.1 18.3% 14.7% 3.7% 14.2%
MSC India 13.0 138 122 107 13.4% 13.2% 13.5% 13.5%
MSCI China 83 8.8 78 T B.2% 12.2% 10.8% 10.3%
MSC| South East Asia Industry Group

Source: FactSet
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Luxury Brand Store Addition in Mainland China
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2011.10~2012.07 Store addition W 2010.08~2011.09 Store addition M before 2010.08

Note: v are Clients of Redwood
Source: Bain & Co, Companies Website
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